
ARGUMENT IN AP LANGUAGE 
AND COMPOSITION
I. What is an Argument? II. What is the form of an Argument? III. 
How can you write about arguments/write arguments?



Argument Clinic (Monty Python)

http://www.youtube.com/watch?v=kQFKtI6gn9Y 

http://www.youtube.com/watch?v=kQFKtI6gn9Y


What is an argument?

Simply put, an argument is an opinion (claim) 
supported by evidence.  
! Evidence can take on different forms depending on the 

nature of the argument, the purpose of the argument, and 
the needs of the audience.  

Something that is argumentative is not and does not 
necessarily have to attempt to persuade. An argument is 
simply an opinion supported by evidence; persuasion 
involves moving people to act. 
! Although an argument doesn’t have to persuade people, an 

argument can implicitly be persuasive. 



What is an argument?

An argument is composed of three different elements: 
! The Speaker: the person/persona delivering the message 
! The Purpose: the topic + the reason for delivering the argument 
! The Audience: both specific (the specific group that is listening to/

reading the argument) and general (the more generalized group of 
people the speaker is trying to reach) 

The analysis of the relationship(s) between the three elements of 
an argument is called RHETORICAL ANALYSIS. Rhetoric, simply, 
is “the art of arguing effectively”. 
Arguments can be found in different forms: written texts, spoken 
orations, visual media. In one way or another, EVERYTHING is an 
argument.



The Rhetorical Triangle

The relationship among the three elements of an 
argument is illustrated on the rhetorical triangle.



The Rhetorical Triangle (Logos)

Logos (evidence based on logic, facts, and truths; 
the truths can be universally accepted or proven 
facts or can be based on ideas or concept true for 
a specific group of people): 
! Note the claims the author makes, the exigence (‘a gap, 

a need, a lack, something that needs doing’; why the 
argument exists) 

! Note the data (evidence) the author provides in support 
of the claims 

! Note the conclusions an author draws



The Rhetorical Triangle (Ethos)

Ethos (believability of the speaker; credibility and 
trustworthiness, both according to the speaker himself 
and the qualifications to deliver the argument): 
! Note how the author establishes a persona (the adopted 

perspective/character a speaker or author uses to deliver an 
argument) 

! Note how the author establishes credibility (not only in what 
he/she says, but also how he/she says it, and also 
nonverbally) 

! Note any revelation of the author’s credentials or personal 
history



The Rhetorical Triangle (Pathos)

Pathos (evidence designed to stir the emotions of 
the audience; language or syntax designed to 
make the audience more receptive to or engaged 
in the speaker/writer’s message): 
! Note the primary audience of the text 
! Note the emotional appeals the author makes 
! Note the author’s expectations of the audience



Argument and the Appeals

A successful argument will use all three of the rhetorical appeals and use them 
appropriately for the subject/purpose of the argument and the audience.  
Consider how you could use the rhetorical appeals in the following situations: 
! You are trying to convince your school’s administration to increase funding for technology in 

the school.  
■ Logos? Pathos? Ethos? 

! You are trying to convince a group of your peers not to smoke cigarettes. 
■ Logos? Pathos? Ethos? 

! You are trying to convince a group of first-grade students not to smoke cigarettes. 
■ Logos? Pathos? Ethos? 

When you are reading a nonfiction text, note the language the author uses to 
appeal to logos, pathos, and ethos.  
The rhetorical appeals will inform and influence every aspect of the text 
(organization, imagery, word choice, syntax, etc.)



Rhetorical Web

Exigence-the initial 
situation or issue that 
prompts someone to write 
or speak



Compare/Contrast #1

The two following pictures have similar elements but 
used for different purposes. For each image, 
identify: 
! Author 
! Audience 
! Purpose 
! Logos, Pathos, Ethos



Look at the following picture…



And now this picture…



Now, with a partner(s)…

Discuss the two images before we discuss them as a 
group.



Compare/Contrast #2

The two following commercials have similar elements, 
but, again used for different purposes. For each 
commercial, identify: 
! Author 
! Purpose 
! Audience 
! Logos, Pathos, Ethos



Commercials

#1-http://www.youtube.com/watch?
v=MbHMZ6WSzlc 

#2- 
http://www.youtube.com/watch?v=bFRAmElznF4

http://www.youtube.com/watch?v=MbHMZ6WSzlc
http://www.youtube.com/watch?v=bFRAmElznF4


Rhetorical Appeals (Frederick Douglass)

On page 3 of Frederick Douglass’ Narrative, look at the paragraph that begins ‘I 
had two masters.’ Read this paragraph and ask yourself how Douglass is using the 
rhetorical appeals. Write specific textual examples for each of the three appeals. 

http://history.hanover.edu/courses/excerpts/111doug.html 

Logos-specific names (Captain Anthony, Mr. Plummer), level of detail (explains how 
bad and horrible treatment was), descriptions of violence (it is universally accepted 
by audience that these types of actions are inhumane), Douglass still remembers the 
mistreatment 
Pathos-emotional language/word choice (“…seem to take great pleasure…”, “…
literally covered in blood”, “blood-clotted cowskin”, “It was the blood-stained 
gate…”, “I was quite a child…”); subject matter is inherently emotional (slavery, 
torture) 
Ethos-Douglass witnessed this with his own eyes (adds to credibility), Douglass was a 
slave (first-hand account), specific details (adds to credibility), tone/specific details 
(Douglass shows how bad the treatment was instead of just telling the audience.), 
precise language, clarity of language and syntax (Douglass’ ability to write 
eloquently adds to his credibility)

http://history.hanover.edu/courses/excerpts/111doug.html


What is the form of an argument?

An argument is constructed of: 
! A claim-the topic and the opinion about the topic (Ex. 

“People shouldn’t smoke.”, “Slavery should be 
abolished.”) 

! Evidence-the reasons that support the claim in the form 
of a ‘because clause’ (Ex. “…because smoking can 
cause serious health problems for the smoker and for 
those around him.”, “…because it is inhumane to both 
the slaves and the slaveholders.”) 



! Grounds-specific reasons or support that backs up the claim (“People 
shouldn’t smoke because smoking has been proven to cause cancer in lab 
rats.”, “Slavery should be abolished because it strips the humanity from the 
slaves, such as not allowing them to know their birthday or learn to read 
and write, and the slave-owners such as turning Ms. Auld from a sweet, 
angelic woman into a cruel monster.”) 

! Warrant-the underlying assumption or chain of reasoning that connects 
the grounds to the claim; doesn’t need to be stated outright because it is 
implied (Ex. “People shouldn’t smoke because smoking can cause health 
problems in the smoker and in those around him.” The underlying 
assumption in this argument is: ‘People don’t want to cause health 
problems for themselves and for others.’ “You should go to college 
because it is advantageous to your future.” The underlying assumption in 
this argument is: ‘You should do things that are advantageous to your 
future.’)



! Reservation/Rebuttal-counterarguments to the claim, 
followed by reasons those counterarguments are faulty 
and do not invalidate the claim (Ex: “Although some 
people think you should be allowed to do whatever you 
want to your own body, people shouldn’t smoke because 
smoking can also harm other people.” Ex: “Even though 
some people argue that slaves are treated humanely, 
slavery should be abolished because first-hand accounts 
from slaves show how horrible their treatment really is.”)



! Qualification-specification of limits to claim, warrant, 
and argument; the degree of conditionality asserted 
(EX: “Unless smoking is only done when in the privacy of 
one’s own home, people shouldn’t smoke because 
smoking can damage the smoker and the people around 
him.”) 
■ COMPLEX ARGUMENTS TYPICALLY SHOULD BE 

QUALIFIED SINCE A LACK OF A QUALIFICATION CAN 
LEAD TO AN OVER-GENERALIZED OR STEREOTYPED 
ARGUMENT! 



Sometimes, especially in visual media such as 
advertisements, and sometimes in written texts, the 
claim will not be stated outright; instead, it will be 
implicit. The rhetor will instead use their evidence in 
a way that will make the claim apparent.  
Sometimes, arguments lack specific warrants. This 
weakens the argument. A good argument will 
ALWAYS have a solid warrant. Remember, the 
warrant is the unstated assumption that is shared 
by the audience for the argument. 



Picture an advertisement selling a car. The 
advertisement announces that the car has won a 
prestigious race three years in a row.  
! The claim of the advertisement, although unstated, is… 

■ You should buy this car.  
! The grounds, or provable evidence, is… 

■ This is a car. It has won prestigious races. It has won them repeatedly. 
! The warrant (the underlying belief about why people who want to buy cars should buy this 

car) is based on how the grounds support the claim. In this case, what does winning car 
races show about the car? What does winning these races repeatedly show about this car? 
These warrants are… 
■ The car has power (as proven by the car winning races). The quality of the car has proven to be maintained 

year after year (as proven by winning the race three years in a row). 



What is the 
implied claim? 

What is the 
grounds? 

The warrant? 

EVERYTHING is 
an argument.



ENTHYMEMES

Enthymemes are essentially unstated, but implied, 
arguments within a text.  

Enthymemes should be directly implied – in other 
words, much different than a theme or concept. 



ENTHYMEMES

Informal syllogisms 
! Socrates is mortal because he is human 
The full, formal syllogism would be: 
! All humans are mortal (this is the assumed part) 
! Socrates is human (stated) 
! Therefore, Socrates is mortal (stated) 
The implied part is intended to be so obvious it does not need 
stating.  
You do not need to use actual term in writing; just understand 
that arguments may require you to make assumptions to follow 
the logic 



One More Enthymeme Example

Plebian: “Mark’d ye his words? He would not take 
the crown. Therefore, ‘tis certain he was not 
ambitious.” 

   
 -William Shakespeare 
 Julius Caesar III.ii 

What is the enthymeme in this statement?



ENTHYMEMES

Enthymemes can also be expressed as “not-quite-100%” 
arguments. 
For example:  
! The reasonable man adapts himself to the world. 
! The unreasonable one persists in trying to adapt the world to 

himself. 
! Therefore all progress depends on the unreasonable man. 
Although all parts of the syllogism are true, one cannot 
conclude that all unreasonable men are attempting to create 
progress or “change the world”



Paragraph Development (CEC Model)

Topic Sentence-What is the claim of your paragraph and 
what do you want to say about that claim? 
List evidence to support.-What information, details, 
quotations, reasons, examples do you want to include in your 
paragraph to support your claim? List each item here. 
Provide commentary to explain what the evidence shows. 
In the paragraph, write sentences to explain, comment, and 
expand upon the evidence, showing how it connects to and 
supports the idea you stated in your claim sentence.  
! Just as all of your evidence in a paragraph should work to 

support your claim of that paragraph, your paragraphs should 
also work to support the larger claim made by your thesis 
statement. 



What is an argument? (organization)

The basic format for an argumentative essay has been used since the time of 
the Ancient Greeks: 
! Introduction-Establishes credibility of speaker, introduces topic, establishes 

connection to audience (appeal to ethos/pathos) 
! Narration-summarizes background information and context for argument, 

sets up the stakes for the argument (appeal to logos/pathos) 
! Confirmation-lays out in a logical order the claims and evidence that support 

the thesis (strong appeal to logos) 
! Refutation and Concession-looks at opposing viewpoints, anticipates 

objections from the audience, and uses opposing viewpoints/objections to 
strengthen the thesis (appeal to logos, ethos) 

! Summation-strong conclusion, amplify the force of the argument, show the 
readers that this solution is the best at meeting the circumstances (appeal to 
logos, pathos, and ethos) 
■ Each of these represents a part of a paper, which might be one or more 

paragraphs, or treated in the same paragraph as another section. 



Counterargument

IT IS IMPERATIVE THAT YOU ACKNOWLEDGE THE 
COUNTERARGUMENT. ACKNOWLEDGING THE 
COUNTERARGUMENT NOT ONLY ALLOWS YOU 
TO STRENGTHEN YOUR OWN ARGUMENT BY 
SHOWING WHY THE COUNTERARGUMENT IS 
INCORRECT, IT ALSO HELPS TO ESTABLISH YOUR 
CREDIBILITY AS A SPEAKER! IF YOU DO NOT 
ACKNOWLEDGE THE COUNTERARGUMENT, YOU 
DO NOT HAVE AN ARGUMENT!



Argument and the AP Test

On the AP test, you will be tasked with writing an 
argumentative essay. Typically, you will be given either a 
quotation or a short passage that presents a claim. You will 
be asked to do one of the following tasks: 
! Defend, challenge, or qualify (the assertion) 
! Take a position and support it with appropriate evidence 
! Discuss the pros and cons and then take a position 
! Discuss both sides of a controversy and then propose a 

resolution



Argument and the AP Test

No matter what the prompt for the AP test asks you to do, you must 
support your assertions with specific, relevant evidence: 
! Current Events/Politics 
! History 
! Personal Experience/Observations-Anecdotal Evidence 
! Science 
! Sports 
! Literature (but make sure that you ‘bridge the gap’ between the fictional 

nature of literature and the issues raised in your essay) 
! Pop Culture (but make sure that it’s relevant and profound) 
! Movies (but make sure that it’s relevant and profound and, if the movie is 

not a documentary, you ‘bridge the gap’ between the fictional nature of 
the movie and the issues raised in your essay)



Argument and the AP Test

In addition to being able to fashion your own argument, 
you will need to be able to evaluate the arguments of 
others, both in terms of effectiveness and in terms of 
strategies used. This is called rhetorical analysis.  
When you are doing a rhetorical analysis, you are 
merely looking for the rhetorical appeals in all of their 
different forms. In order to do a successful rhetorical 
analysis, you must first figure out what the author/
speaker is arguing. Then you can determine how he/she 
crafts the argument for the specific audience. 



The Most Important Things:

Argument (claim supported by evidence, backed up by unstated warrant (underlying 
assumption that connects evidence to claim)) 

Rhetoric (art of arguing effectively) 

Rhetorical Triangle (speaker/ethos !subject/logos ! audience/pathos) 

Organization of argument depends on purpose, subject, audience 

Enthymemes are argument statements that show the claim, evidence, and warrant and can be 
fine-tuned to create thesis statements.  

ALWAYS ACKNOWLEDGE COUNTERARGUMENT 

Paragraphs should follow C.E.C. model (claim, evidence, commentary).  

All evidence should be specific and relevant. 

Most arguments should have some qualification in them to avoid generalization. 





RHETORICAL ANALYSIS 
I. Rhetorical Analysis II. Types of Rhetorical Devices III. 
How to Write About Rhetoric



Rhetorical Analysis

Rhetoric, as already mentioned, is merely “the art of arguing 
effectively”. Analysis is defined as ‘the process of separating 
something into its constituent elements’ in order to examine the 
elements and evaluate how they work together to create the whole.  
Therefore, when you perform a rhetorical analysis, you are 
looking at the individual elements of a text and commenting on 
how those elements work to create the argument of the text. You 
are also considering WHY the author used those specific elements. 
You are also considering WHAT EFFECT those specific elements 
had on the audience.  
Rhetorical analysis commits both the intentional fallacy (what did the 
author intend to do?) and the affective fallacy (how did the choices 
of the author affect the argument?). 



Rhetorical Analysis

The first thing that must be done in order to examine the 
rhetoric of an argument is to figure out the purpose of the 
argument. Only after you determine what the author or 
speaker is arguing can you determine the effect of and 
reason for their various rhetorical choices.  
When you are examining the rhetorical choices of a writer or 
speaker, it is essential that you are able to connect his/her 
specific choices to his/her larger purpose. The question of 
‘What?’ is not nearly as important as the question of 
‘Why?’ 



Rhetorical Analysis (SOAPStone(d)

There are several methods for analyzing the rhetorical 
choices of a text. One such strategy is SOAPStone(d): 
! S(peaker)-Who is delivering the message? What is his credibility? 

What is the exigence or impetus for argument? What is his 
persona? How does the speaker choose to present his/her 
information/evidence? 

! O(ccasion)-What is the context of the message? What is the 
exigence or impetus for this argument? What is the cultural 
landscape in the time when the argument occurred? 

! A(udience)-Who is the intended audience? Who is the general/
specific audience? What values does the audience hold that the 
speaker appeals to? 



Rhetorical Analysis (SOAPStone(d))

! P(urpose)-What is the speaker’s intention in delivering this 
argument? Is this text persuasive, didactic, informative, or 
entertaining?  

! S(ubject)-What is the main idea of the passage? What are the 
principal lines or reasoning or kinds of arguments used?  

! Tone-How does the author feel about the subject/argument? How 
does the author feel about the audience? What is the author’s 
overall attitude about this topic? 

! Devices-What specific rhetorical tropes and organizational 
patterns did the author use and what was their intended effect?



Rhetorical Analysis (Devices)

■ Rhetorical Devices are ‘artful or resourceful uses of language 
intended to aid in the conveyance of an argument either by playing on 
the audience’s emotions or by making certain aspects of an argument 
stand out as emphasized or important; rhetorical devices can 
encompass both linguistic choices and syntactic choices’. 

■ Rhetorical devices that refer to linguistic choices are called tropes 
(trophes). These include all literary elements (simile, metaphor, 
hyperbole, onomatopoeia, anaphora, apostrophe, etc.).  

■ Rhetorical devices that refer to syntactic (sentence/word order) 
choices are called schemes. These include different types of sentences 
(simple, compound, complex, compound/complex, periodic, 
cumulative), different types of sentence arrangement (inverted word 
order, balanced sentence, parallel structure, passive voice, active 
voice, etc.), patterns of development/organization (narration, 
description, process analysis, illustration, definition, comparison/
contrast)



Rhetorical Analysis (Imagery/Diction)

Imagery and diction are also important rhetorical 
choices to consider. Consider the specific choice of 
images an author ‘paints’ in a reader’s mind. Consider 
which senses an author chooses to engage. And how. 
And why. Also, consider the specific words and language 
an author uses and what the purpose for these choices is 
and what impact these choices might have.  
However, above all else, make sure that you relate 
EVERY RHETORICAL CHOICE back to the author’s 
overall purpose and assertion! 



Other Strategies for Analyzing Rhetoric

DIDLS-Diction, Imagery, Details, Language 
(Figurative), Syntax 
DIDTS-Diction, Imagery, Details, Tone, Syntax 
DUCATS-Diction, Unity (evidence, rhetorical 
appeals), Coherence (organization), Audience, Tone, 
Syntax 
SMELL-Sender/Receiver relationship, Message, 
Evidence, Logic, Language 

These and other acronyms are just starting points for rhetorical analysis. They will allow 
you to say something about the text. Use one or more of them as necessary. 



Rhetorical Precis (Precis Paragraph) 

Precis-summary of essentials of a text; abstract 

Four sentence paragraph that serves to give context and introductory information about a text. 

Sentence 1: In a single coherent sentence, give the following: 

 name of the author, title of the work, and date in parenthesis 

 a rhetorically accurate verb (such as ‘assert’, ‘argue’, ‘deny’, ‘refute’, ‘prove’, ‘disprove’, 
‘explain’, etc.) 

 a that clause containing the major claim (thesis statement) of the work 

Sentence 2: In a single coherent sentence, give an explanation of how the author develops and 
supports the major claim (THIS IS YOUR THESIS STATEMENT) 

Sentence 3: In a single coherent sentence, give a statement of the author’s purpose followed by an 
‘in order to’ phrase 

Sentence 4: In a single coherent sentence, give a description of the intended audience and/or the 
relationship the author establishes with the audience.



Precis paragraph (Alfred Green)

Alfred M. Green’s speech in Philadelphia (1861) outlines the reasons that 
African Americans should attempt to enlist in the Union army. Green explains 
his position using emotionally-charged, emphatic language and also employs 
historical allusions while acknowledging the reasons why African Americans 
might be hesitant to serve and using them as a basis to suggest otherwise. 
Green’s purpose is to show his fellow African Americans that they are an 
important part of the future of the country and, in spite of past 
transgressions against them, they have an obligation to their country in order 
to convince his audience of the need to forgive past transgressions and work 
with the white Union soldiers to reshape the nation. Given the urgent, 
empathetic tone, Green is speaking to an audience with whom he identifies 
and establishes a bond with his brethren based upon a shared past filled 
with strife and hardship and a hope for a future filled with equality and 
justice. 


